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Do your quotes earn their place?

i® Quotes can bring long-form
content to life. But only when
they add something that the
surrounding copy cannot. This
issue explores why some quotes

strengthen a piece — while

others simply repeat the point in
quotation marks.

Hi,

Quotes are one of the easiest ways to make long-form content
feel more human.

They can add color, credibility, and a welcome change of
rhythm.

But they can also do... very little.

| often see quotes in white papers, ebooks, and case studies
that look the part but don't really add anything. They repeat the
paragraph above. They sound too polished to feel real. Or they
state something so general that the reader could have written it
themselves.

And when that happens, the quote takes up space without
earning it.
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This Week's Insight: A Good Quote Should Add Something
the Body Copy Can't

In long-form B2B content, quotes work best when they do at
least one of three jobs:

e add a real human voice
o strengthen credibility
 bring in a specific insight or detail

If a quote doesn’t do one of those things, it may not be helping
as much as you think.

Take this kind of quote:

“We were very pleased with the results of the project and the
support we received throughout the process.”

There's nothing wrong with it, exactly.
But there's not much there either.

It's polite. It's positive. And it could appear in almost any case
study in almost any industry.

Now compare it with something more specific:

“Before the new system went live, our planners were juggling
updates across three spreadsheets and a whiteboard. Within
two weeks, that stopped.”

That quote does much more work.

It gives the reader a picture.
e It sounds like a real person.
» It adds a detail that the body copy can build on.

That's the kind of quote that earns its place.
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Why Weak Quotes Sneak In



Weak quotes often make it into the draft for understandable
reasons.

Sometimes the interviewee is cautious or not especially
articulate. Sometimes the team wants a quote in every section,
and sometimes a quote gets included simply because someone
said it, not because it improves the piece.

The result is often a quote that feels worthy, but not useful.
This shows up differently across formats:

¢ In white papers, expert quotes merely repeat the argument
rather than deepen it.

7+ In ebooks, quotes feel dropped in for decoration or drama
rather than insight.

7 In case studies, customer quotes can become bland praise
when what the story really needs is specificity.
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Try This: The Quote Test
Look at each quote in your draft and ask:

e Does this sound like a real person speaking?
e Does it add something new?
e Could | remove it without losing anything important?

If the answer to that last question is yes, the quote may not be
pulling its weight.

Sometimes one strong, specific quote is more effective than
three forgettable ones.
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Bonus Tip

Try this prompt:



“Review these quotes and identify which ones add genuine
voice, credibility, or specific insight. Flag any that simply
repeat the surrounding copy or sound too generic, then
suggest what kind of stronger quote would better support

the point.”
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Quotes can absolutely strengthen long-form content.
But only when they do more than echo what's already there.

The best ones bring in a human voice that the body copy can't
replace.

Until next time.

Helen McCrone, B2B Content Writer
helen@write-for-business.com
+1 360-525-8277
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