
Time to replace your restaurant cooler? Here’s $800 towards the next. 

 

To motivate the 

recipient (a 

small restaurant 

owner) to open 

the email, the 

subject line is 

clear, focused 

and enticing. The email starts 

with the 

prospect’s 

problem, then 

positions the 

product as a 

solution to that 

problem. 

Some details are 

provided, and 

then proof is 

added. 

The recipient is 

now propelled to 

‘click here’ to go 

to the seller’s 

landing page. 

The PS statement was added to 

remove any objections or doubts 

to clicking through to the website. 

The second ‘call 

to action’: the 

button is a critical 

part of the email 

and must contain 

direct, positive 

language. 

The opening 

statement 

makes it clear 

what the topic 

is. 


